The Pennsylvania Gazette provides an environment that its readers relate to, believe in, and trust. In a survey of Gazette readers, two-thirds of recipients reported reading four or more issues per year, and a majority read all six. Large majorities rated as excellent or very good the quality of the magazine's writing (75%) and graphics (64%). More than 80% of the readers considered the magazine a reliable, objective news source and said that receiving it is important to them. Nearly 25% pass the magazine along to one or more other people, and 21% have responded to an ad in the Gazette.
The recipient of numerous awards for writing and design, the Gazette presents thought-provoking articles and information about the University campus along with alumni notes and comment. Written for, about, and frequently by, alumni, the Gazette's viewpoint is as wideranging as the readership it serves and is committed to reinforcing the richness and diversity of the Penn experience. Photo resolution is 300 dpi Lineart resolution is between 1200 and 2400 dpi Created color is CMYK (make sure "spot color" is not checked)
Send ad materials to: cgontare@upenn.edu If you would like to provide material in a format other than described above, please contact us well in advance of the materials deadline so we can make other accommodations.
Publisher reserves the right to attempt to match second colors by using process colors.
Reproduction quality is at the advertiser's risk if publisher's specifications are not met, or if material is received after closing date, even if on extension.
Specifications

THE PENNSYLVANIA GAZETTE
Ad Sizes
All measurements in inches Other than preferred positions, the Gazette reserves the right to modify orders for specified positions to meet publication requirements and policy. Minimum size required for preferred position is full page.
4-COLOR
Full page $13,440 2/3 page $10,080 1/2 page $9,120 1/3 page $6,000
1/6 page $3,120
Back cover $14,640
Frequency discounts are available on two or more insertions. The Gazette currently mails to more than 284,000 alumni, faculty, and staff of the University of Pennsylvania six times a year.
Rates THE PENNSYLVANIA GAZETTE 1. Advertisers may not cancel orders for, or make changes in, advertising after the closing dates. 2. In the event that no acceptable copy for contracted space is furnished by closing date, the Gazette reserves the right to repeat a previous advertisement or, if none exists, to charge for the reserved space. 3. All advertisements are accepted and published by the Gazette upon the representation that the agency and advertisers are authorized to publish the entire contents and subject thereof. In consideration of the Gazette's acceptance of such advertisements for publication, the agency and advertiser will indemnify and save the Gazette harmless from and against any loss or expense, including without limitation reasonable attorney's fees, arising out of publication of such advertisements, including without limitation those resulting from claims or suits for libel, violation of rights of privacy, plagiarism and copyright and trademark infringement. 4. The Gazette reserves the right to reject or cancel any advertising which in its opinion does not conform to the standards of the publication. 5. The Gazette will not be liable to advertisers because of any failure to perform due to labor disputes, accidents, fires, acts of God, or other contingencies beyond the publication's control. Further, the Gazette shall not be liable for damages if for any reason it fails to publish any advertisement. 6. The Gazette is not responsible for errors in key numbers or other type not set by the advertiser. 7. Advertisers who desire to use the University's name, coat of arms, or any other University logo, or to reproduce distinctive scenes or landmarks on campus, must obtain written consent for their use by contacting the University of Pennsylvania, Penn Center for Innovation, 3160 Chestnut Street, Ste. 200, Philadelphia, PA 19104, tel: 215-898-9591. Contractual Conditions 
